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Sales and Marketing
Customers

e Predictivereal-time customer offer analysis / modeling
e Predictive buying behavioranalysis / modeling
e Segmentation analytics

e Social mediaanalysis

e Geospatial analysis / modeling

e Weatherimpacton customerbehavior

e Quality of experience analysis / modeling

e Predicting lifetime value

e Churn modeling / analysis

e Leadscoring

e Third party data enrichment modeling

e Cross media effectiveness

Product

e Recommendationengine developmentand deployment
e Campaign analytics

e Demandforecast optimization

e Weatherimpact on demand

e Predictive analysis to determine best product mix

e Product profitability analysis / modeling

Please contact Mosaic to learn more.

MOSAIC

DATA SCIENCE

Make Your Data Soar



